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Abstract

Internet addiction behavior remains very high g¢lobally and also Thailand. Accordingly,
these internet addiction behaviors, this research focuses on factors affecting internet addiction
behavior by different generations in Bangkok which is collected the data both the affects and the
way to implement the internet addiction measurement scale of different generations in Bangkok.
This study aims to 1) study factors affecting internet addiction behavior by different generations
in Bangkok. 2) collect data regarding the effects from internet addition behavior in order to
develop and find the decent internet addiction behavior measurement. The research
methodology is quantitative. The samples are different generations in Bangkok which include
(Great Gen) above 77 years, (Baby Boom) 58-76 years, (Gen X) 43-57 years, (Gen Y) 25-42 years,
(Gen Z) 15-24 years. The tool of the study is closed-ended questionnaires to gather the data by
face-to-face interview. The data are analyzed by descriptive statistic which includes frequency,

percentage, and mean.

The results indicate that different generations have different internet addiction behaviors in
relation to spend too much time on the internet. The different addictions are application
addiction, using time, period of internet time spending and the reason for using the internet. By
different generations, it is founded that 1) Great gen, Baby boom and Gen Z use entertainment
applications in relation to entertainment to enhance relaxation and entertainment. However, each
generation follows the different shows in different using time and period of internet time spendinsg.
2) Gen X and Gen Y use communication application in relation to keep in touch with other people.

Besides, Gen X and Gen Y has different using time and period of internet time spending.

Furthermore, the results reveal the internet addiction condition by 1) feel some health
deteriorating in relation to spend too much time on the internet. 2) money excessive spending
habits in relation to excessive time on the internet. 3) cyber world oriented, cannot stop using
internet and try to reduce the period of internet time spending but unsuccess 4) lie in terms of
using time on the internet. 5) relationship destroyers with parents, friends and surrounded people

because feel more comfortable with internet people than daily life people.



Regarding the suggestions, the finding should be studied in terms of casual factors effecting to
internet addiction problems of different generations and health problems which are from internet
addiction behavior. Also, the results can be implemented to protect and control many problems

from internet addiction of different generations in the future.
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12 aghuy, Y9389 4 unnnan 13 Agiuw)

TPNULEADY = ATLUUTIY 39 - 41 ¥58 (Y9389 1 11NN 13 ATLUL)

Taiflanulded = ATLUUSINLBENINNTBLYINAU 38 ATLUY

*(Adapted from “Measurement of Internet Addiction” National Information Society Agency, Korea,2013)
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Menusarhadszgndldlanulusuenisinniu

LONEIID9BY
Young, K. 1998. Internet addiction: The emergence of a new clinical disorder : CyberPsychology

and Behavior.

U L4

A33ni, Fsvafeuna. 2015, "wavesnIsEnfnduesiie denan1sieuresindny AuzuINIsIIia

9

WNIMRENTUNN." 275475 420. 399075 T 18 aUui] 36 unTAul - dguieu 47-63.

17



